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“As private clubs are challenged to demonstrate value to their members, Visage is considered 

a member service and a high-end amenity that adds to member satisfaction and differentiates the club 

from its competition,” Read said.  

Club Car’s goal in 2011 is to more than double first-year sales, according to Read. A number 

of enhancements have been made to the system, including a vehicle locator feature, a scorecard e-

mail service, real-time pin location updates and more control over food-and-beverage orders placed 

from the golf car.  

About Club Car 
Club Car has been one of the most respected names in the golf industry for more than half a century. 
The company’s dependable and efficient Precedent golf cars and Carryall Turf utility vehicles are 
integral to the successful operations of thousands of courses in the U.S. and around the world. The 
world’s largest manufacturer of electric vehicles is also recognized as an innovation leader. The 
Visage Mobile Golf Information System is the latest in a long line of technical advances that improve 
the golfer’s experience as well as help courses operate more efficiently. The Augusta, Ga.-based 
company, a division of Ingersoll Rand, is equally respected for the support it provides the game’s 
leading associations and organizations, including the PGA of America, the NGCOA, EGCOA, 
GCSAA, CMAA, The First Tee and the Executive Women’s Golf Association. For more information, 
go to clubcar.com and ingersollrand.com. 
 


