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Tim Wall
(800) 227
Bill Bryan
(678) 366
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• F&B Order Control: Operators can now choose the holes from which customers 

may view food-and-beverage menus and place orders, helping ensure that their orders are ready when 

they make the turn and remain warm until they are picked up.  

Club Car also plans to introduce a premium 8-volt battery at the PGA Show and GIS. The 

deep-cycle design provides cycle life and capacity comparable to a heavy-duty 8-volt battery. The 

new offer comes with a 4-year/25,000 energy unit warranty and Club Car’s Single Point Watering 

System that makes filling batteries more efficient and adds to the performance and life of lead-acid 

batteries.  

A new steering wheel with a stylized automotive look that has been designed for maximum 

comfort and handling is among the new model-year features for the Precedent line of golf cars.  

 
### 

About Club Car 
Club Car has been one of the most respected names in the golf industry for more than half a century. 
The company’s dependable and efficient Precedent golf cars and Carryall Turf utility vehicles are 
integral to the successful operations of thousands of courses in the U.S. and around the world. The 
world’s largest manufacturer of electric vehicles is also recognized as an innovation leader. The 
Visage Mobile Golf Information System is the latest in a long line of technical advances that improve 
the golfer’s experience as well as help courses operate more efficiently. The Augusta, Ga.-based 
company, a division of Ingersoll Rand, is equally respected for the support it provides the game’s 
leading associations and organizations, including the PGA of America, the NGCOA, EGCOA, 
GCSAA, CMAA, The First Tee and the Executive Women’s Golf Association. For more information, 
go to clubcar.com and ingersollrand.com. 
 


